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ELEVATING PEOPLE & PETS

2019 Annual Impact Report for
Finley’s Barkery SBC



‘Mission

~ Finley’s is the feel good, do good dog treat company combating the neafly 80%

- unemployment rate of people with disabilities through our employment and giving -
initiatives. Over 1 Billion peopie around the world are impacted by a disability. Since

- 2016, our mission has Created over 7,000 hours of paid work experience opportunities
to 26 individuals with differing abilities where Finley’s products are sold.

This report covers the period from our initial filing in 2019 to December 31st, 2019.

~ Finley’s Barkery SBC operated at a financial loss for 2019 due to a lack of scale while -
maintaining our focus on our brand ambassador Initiative as detailed in the highlight
below. With the addition of new retailers, customers, product lines, and collaboration
opportunities with our non-profit partners, we’re excited to expand our brand
ambassador initiative to impact more individuals and communities for 2020.

Highlights

o In 2019, 2,000 hours of above minimum wage employment created through our
brand ambassador initiative. '

e In 2019, 14 individuals with disabilities empowered and éngaged through our
brand ambassador initiative. '

e Finley's Ambassadors participated in Dog Day at the Pafk with the St. Paul _
~ Saints and Chuck and Dons. Jason, one of Finley's Ambassatiors, threw out the
first “fetch” to kick off the game in front of more than 5,000 people and dogs.

e Finley's Founders, Kyle and Angie Gallus presented to Target Corporation’s
leadership teams to advocate and raise awareness for inclusive hiring practices
and Finley's mission.

P Finley’é ieadership'engaged regional retailers in the pet i:ndustry to expand hiring |
practices to include those with disabilities. This has Jed to hiring of those with
disabilities in both Minnesota and Colorado. '



e Finléy’s founder, Angie Galius was awarded the 2019 :Wom'en in Business éwa’r'd
from the Minneapolis/St. Paul Business Journal. '

~® Finley’s leadership partnered with major contract manﬂfacturers in the pet

industry to include the hiring of individuals with disabilities in their business
model.

- @ Finley’s Ambassadors participated in markets and advocacy opportunifies with
Best Buy Corporation. :

e Finley's partnered with Bethel University, Rise Inc., Easter Seals of Denver, -
- Pujols Family Foundation, Best Buddies International, Down Syndrome Society,
& Autism Society of America io expand awareness and support of our mutuatly
aligned missions. :

- @ Featured on Fox 9 News with Maury Glover featured a story that covered our
mission, retail expansion, and growth since inception. - '

What Our Fans Are Saymg

‘My little Shih Tzu loves his Finley treats. [ love everything that the company is about
and the support they give to their employees. The fact that their treats are healthy just |
makes them all that much better.” i
- Amazon Customer, September 2019

“The dogs love the treats and they are good to use as a reward. Love the fact that the
business not only offers an excelient product, but also helps those with disabilities have
an opportunity to be productive, share their talents and build self-worth!”

- Amazon Customer, August 2019 |

“‘Amazing company and product! My 2 German Shepherds Iove these treat
very picky with treatsii” ' '
- Amazon Customer, April 2019



-~ Strategic Goals For 2020 -
In order to scale the sales and impact of Finley's, we've set the following goalis for the
CY2020:

e Increase distribution with retailers and distributors in a multi-channel approach
focused on natural food/grocery, pet specialty, home/boutique, & ecommerce.

- ® Increase staff capacity to include dedicated team members in sales, marketing,
and financial operations. With just 2 full time employees currently, Kyle and
Angie, to reach our scale we will seek to hire talented team members for our key
areas of need. :

e Increase collaborations with purpose driven retailers and businesses to scale
marketing efforts to include the disability community. This community is the
segment least represented in marketing and advertising, yet comprises one of
the largest segments of consumers with discretionary spending.

o Expand our brand ambassador initiative to Create jobs for people in need in key
markets to be added in 2020: Seatlle, San Francisco, Denver, Chicago, Dallas, &
Los Angeles. '



CERT!FICAT!ON BY THE BOARD OF DIRECTORS

The undersigned, being all the directors of Finley's Barkery SBC, hereby acknow!edge and certzfy that we
- have reviewed and approved the enclosed 2019 Annual Report

 Kyle Géfius, CEO & co-founder
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Ang:e Ghllus, President & co- founder
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